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D ash board  w i th  KP Is

Detailed analytics reports on all 
events within Product Guide. Allows 

you to select data range, many 
reports, and define custom 

segments.
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A l l  in fos  on  your  v i s i t s

Detailed data on your Visits, such as 
session duration, number of events per 

session, click-through-rates etc. are 
displayed. You can change view settings 

and download the reports.
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powerful

Analytics
to measure and 

optimize

3 +  m an y m ore  repor ts for full control and insights

excentos Analytics covers

• the Product Guide’s success 

and conversion

• all events and navigation 

actions

• exit rates and anything else 

needed to optimize the 

Product Guides

• consumer insights

• Ecommerce tracking
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Dashboard
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Visitors: overview
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Devices

Visitors: devices and OS / browser

Operating System & Browser
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T h e  V i s i t o r  &  E c o m m e r c e  L o g  s h o w s  t h e  e n t i r e  l i s t  o f  e v e n t s  o f  o n e  V i s i t o r ,  i n c l u d i n g  a l l  s e l e c t i o n s a n d  
f o l l o w - u p  a c t i o n s s u c h  a s  e x i t  t o  t h e  s h o p ’ s  p r o d u c t  d e t a i l  p a g e  o r  a c t u a l l y  b u y i n g  t h e  p r o d u c t .

Visitor and Ecommerce log

e.g. user chooses
“age = 30 to 39 years”

e.g. user 
completed the 
shopping cart
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T h e r e  a r e  r e a l - t i m e  v i e w s t o  s e e  w h i c h  a c t i v i t y  i s  h a p p e n i n g  r i g h t  n o w .  A n d  y o u  c a n  e v e n  d e e p - d i v e  i n t o  r e a l - t i m e  
s e s s i o n  d a t a .

Visitor real-time view
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Behavior: events

The Behavior reports 
provide consumer 
insights into key buying 
drivers and typical 
buying needs.

The data allows to 
analyze how your 
product portfolio
performs in terms of 
satisfying your 
customer’s needs.

e.g. 7,591 users answered the 
question “relationship” in a 
Giftfinder.
2,528 users are looking for a 
present for a friend etc.
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Evolution of buying trends

You can deep-dive into the data 
and e.g. show evolutions of your 
customer’s behavior over time. 
This helps to detect buying 
trends and optimize your 
marketing and product 
portfolio
(e.g. detect shifts in use cases, 
desired price ranges, brand 
preferences, favorite colors, …)

Chart shows the evolution of 
user answers for the use case-
question in a Printer Guide. 
E.g. does “scanning” get more 
important or not when 
selecting a scanner?
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Behavior: exit pages

The Exit Pages report 
analyzes where users 
left the Product Guide. 
This information is 
extremely helpful to 
optimize the Product 
Guide, its questions and 
answer option and also 
the sequence of 
questions asked.

e.g. 4% of the users exited in 
the stage where they’ve 
been asked for the 
relationship.
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Goals

The Goals section 
allows to analyze the 
overall success.

Every Product Guide 
comes with some 
standard goals, but we 
can also add custom 
goals (e.g. “added 
product to wishlist” or 
“completed a lead 
form”).
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Ecommerce: overview

The Ecommerce 
reports track the 
sales success of 
your Product Guides.

Every order – and 
every user activity 
that lead to this 
order, see next 
reports – is tracked.

(requires to setup Ecom
tracking)

https://www.excentos.com/en/documentation/ecommerce-tracking
https://www.excentos.com/en/documentation/ecommerce-tracking
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Ecommerce: products

Analyze which 
products where 
purchased to 
identify top sellers.

Combining this 
report with Custom 
Segments allows to 
compare the 
recommendation 
behavior with actual 
transactions.
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Ecommerce: visits to conversion + device types

How many visits did users take until they 
completed the shopping cart?

With which devices did the users 
buy most?
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Custom segments

All data / reports can be 
segmented in any dimension, 
e.g. countries, user devices, 
desktop/mobile, a combination of 
user input etc.

you can choose to show all 
data or only a specific segment
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Selecting date ranges + export data

You can, of course, select any 
date range for all reports and 
views.

All data can be exported in
many formats for further ana-
lysis. All charts can downloaded
as images.
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e x c e n t o s c a n  t r a c k  u s a g e  d a t a  i n t o  y o u r  a n a l y t i c s  a n d  p r o v i d e  p e r s o n a l i z a t i o n  d a t a .  E x a m p l e s :

Integration with your analytics platform

Analytics
CRM, 

Personalization 
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The following slides 
show reports and 
insights we are 
currently working 
on.

Please let us know 
which reports you 
are specifically 
interested in so that 
we can fine-tune 
our roadmap.

Analytics dashboardroadmap
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Analytics 1: product performance reportroadmap
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Analytics 2: clickpath analysisroadmap
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Analytics 3: user preferences report 1roadmap
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Analytics 3: user preferences report 2roadmap


